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CONTACT: 1155 South Glendale Drive, Salt Lake City | diacharter.org

Dual Immersion Academy (DIA)
is a free, public K-8 charter school
located within the Glendale community
in Salt Lake City, Utah. DIA opened
its doors in 2007 and currently has 450
students. DIA was created to provide
an educational option and opportunity
for parents and guardians seeking to
help children develop critical bilingual,
bi-literate, and bi-cultural knowledge
and skills at the age when their young
minds have the greatest aptitude for
language development. The DIA
student-body is comprised of approxi-
mately 50 percent Spanish-dominant
students and 50 percent English-dom-
inant students. As such, students are
given the instruction and opportunities
to become proficient in both Spanish
and English and gain socially by mak-
ing friends across cultural, ethnic, and
linguistic boundaries.
DIA is the only school in Utah to

implement the well-researched and
proven 90/10 dual immersion model.

The data on this model demonstrates
that student achievement within the
90/10 model will eventually be higher
in all academic subjects, especially in

math and science. DIA has proven this
to be true by successfully decreasing
the achievement gap. In short, research
concludes that students educated within

the 90/10 model achieve an increased
knowledge base, superior cognitive
abilities, advanced critical-thinking
skills, advanced flexibility in thought
processes, and enjoy an increased
ability to acquire additional languages.
As such, DIA’s students are inspired,
empowered, and prepared to actively
participate in our quickly changing
global society.
DIA follows the Utah State Core

Curriculum, as well as the new Com-
mon Core standards and objectives
while delivering academic content
in both Spanish and English. A rich
variety of multicultural materials are
integrated throughout the curriculum
to ensure that DIAmeets its mission
to value and encourage diversity and
cross-cultural awareness. DIA believes
its graduates will have a profound
impact on the social, economic, and
cultural life in their communities, Utah,
the nation, and the world.

“DIA is a great example of cross-cultural exchange and quality education. These youth are our
leaders of tomorrow where diversity and inclusion will be the norm rather than the exception.”

— Salt Lake County Mayor Peter Carroon

Dual Immersion Academy (DIA) is a free, public K-8 charter school
located in Salt Lake City. DIA provides students with strong,

research-based content instruction in Spanish and English.

Specifically, DIA provides:
• Opportunities for students to become bilingual, bi-literate, and bi-cultural
• A highly qualified, licensed international staff from Brazil, Costa Rica,

México, Peru, Puerto Rico, Spain, and the USA
• Small class sizes (maximum of 20-25 students per class)
• State of the art technology
• After school programs for grades K-2 and 3-8 grades
• Research-based, proven instructional methods

Come and experience DIA yourself!
ANNOUNCING 2 OPEN HOUSES:
Tuesday, January 24th and Tuesday, February 21st:
• 8:30 a.m. to 12:00 p.m.:Tour the school and visit classes
• 6:00 a.m. to 7:00 p.m.: Parent presentation to learn more
about DIA (in the Library)

DUAL IMMERSION ACADEMY
1155 South Glendale Drive, SLC, UT 84104

801-972-1425 • www.diacharter.org

DIA is an innovative, family-oriented school where education meets
Opportunity, and results are extraordinary!!!
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Sunday, April 27, 2014

LAW DAY 2014
American Democracy and the Rule of Law: Why Every Vote Matters

ABOUT LAW DAY 2014
Th e fi rst of May was set aside in 1961 by 

a Joint Resolution of Congress as a “special 
day of celebration by the American people 
in appreciation of their liberties” and as an 
occasion for “rededication to the ideals of 
equality and justice under law.” 

One of our most cherished national ideals, 
expressed eloquently by Abraham Lincoln, is 
“government of the people, by the people, 
for the people.” It is a principle enshrined 
in our Nation’s founding documents, from 
the Declaration of Independence’s assurance 
that governments derive their powers from 
the consent of the governed, to the opening 
three words of the Preamble to the U.S. 
Constitution, “We the People.”

Th e right to vote is the very foundation of 
government by the people. For this reason, 
striving to establish and protect every citizen’s 
right to vote has been a central theme of 
American legal and civic history. 

 As we approach the 50th anniversaries 
of the Civil Rights Act of 1964 and the 
Voting Rights Act of 1965, we refl ect on 
the importance of a citizen’s right to vote 
and the challenges we still face in ensuring 
that all Americans have the opportunity to 
participate in our democracy.

PROGRAM SPONSORS:

ADVERTISING SUPPLEMENT PRODUCED BY UTAH MEDIAONE GROUP

LAW DAY 2015
Be part of Law Day, May 1, by advertising in the 
special focus edition that helps consumers with a 
wide range of legal topics from labor and business 
to family law and immigration. Advertising in the 
edition showcases your expertise in a targeted 
editorial environment read by thousands of potential 
customers.
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Constitution, “We the People.”
Th e right to vote is the very foundation of 

government by the people. For this reason, 
striving to establish and protect every citizen’s 
right to vote has been a central theme of 
American legal and civic history. 

 As we approach the 50th anniversaries 
of the Civil Rights Act of 1964 and the 
Voting Rights Act of 1965, we refl ect on 
the importance of a citizen’s right to vote 
and the challenges we still face in ensuring 
that all Americans have the opportunity to 
participate in our democracy.

PROGRAM SPONSORS:

SIZE COLOR B/W ADVERTORIAL

FULL PAGE
5c (9.125”) x 10.75”

$3,278.75 $2,633.75
Includes sponsorship listing 
and advertorial copy up to 

1,200 words

HALF PAGE 
5c (9.125”) x 5”

$1,525.00 $1,225.00
Includes sponsorship listing 
and advertorial copy up to 

600 words

QUARTER PAGE
3c (5.431”) x 5”

$915.00 $735.00
Includes sponsorship listing 
and advertorial copy up to 

250 words

DBL BUSINESS CARD
2c (3.583”) x 4”

$488.00 $384.00
Includes advertorial copy up 

to 150 words

BUSINESS CARD
2c (3.583”) x 2”

$244.00 $196.00 NA

Scarborough Research R2 2014

BENEFITS
• REACH YOUR CUSTOMERS

With this special focus edition on professional legal 
services your fi rm can reach an affl uent audience 
where you can 
showcase your expertise.

• EDUCATE & SPREAD AWARENESS
Educate the public about what sets your fi rm apart 
from others.

• GRAB ATTENTION
Stay in front of your best prospects with branding 
and editorial ads to help drive infl uence to your fi rm.

QUICK STATS

622,897 READERS EACH WEEK

412,818 $71K 4 46
SUNDAY READERS AVG HH SIZE AVG AGEAVG. HHI

ADVERTISING RATES

ADVERTISING DEADLINES

APRIL 14, 2015

APRIL 16, 2015

APRIL 26, 2015

SPACE RESERVATION

CAMERA READY ART

PUBLICATION DATE

TO LEARN MORE PLEASE CONTACT:
KEN STOWE
O: 801 204-6245   E: kstowe@utahmediagroup.com O: 801 204-6245   E: mfultz@utahmediagroup.com

MARK FULTZ
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Reservation Form

FIRM INFORMATION:

Firm Name________________________________________________________________

Address___________________________________________________________________

City                                                                                                                  State_ ___________  

Zip_______________________________________________________________________

Phone____________________________________________________________________

CONTACT INFORMATION:

Contact Person_____________________________________________________________

E-mail_ ___________________________________________________________________  

Phone____________________________________________________________________

RESERVATION INFORMATION:

Full Page	 o Black & White 	 o Full Color

Half Page	 o Black & White 	 o Full Color

Quarter Page	 o Black & White 	 o Full Color

Eighth Page	 o Black & White 	 o Full Color

Dbl Business Card	 o Black & White 	 o Full Color

Business Card	 o Black & White 	 o Full Color

AD INFORMATION:

o I will be creating my own camera-ready art.

o I would like to use your ad creation staff at no extra charge (One proof service).

PAYMENT INFORMATION:

o Please contact me to get my payment information.

o Please apply this charge to my Utah Media Group account.

EMAIL COMPLETED RESERVATIONS TO  
KSTOWE@UTAHMEDIAGROUP.COM OR  

FAX 801-204-6292

RESERVATION DEADLINE: APRIL 14, 2015

ADVERTISING DEADLINES

APRIL 14, 2015

APRIL 16, 2015

APRIL 26, 2015

SPACE RESERVATION

CAMERA READY ART

PUBLICATION DATE

TO LEARN MORE PLEASE CONTACT:
KEN STOWE MARK FULTZ
O: 801 204-6245   E: kstowe@utahmediagroup.com O: 801 204-6245   E: mfultz@utahmediagroup.com


